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Extended Abstract

Introduction and Objective: The packaging of a product is a combination of various elements,
each of them can be effective in the buying behavior of consumers. One of the important
elements of the packaging is the information elements included on the packaging. In this
research, the effect of four types of packaging information, including mandatory information,
marketing information, nutritional information, and environmental information, on the
preferences of consumers of dairy products, was investigated in the city of Noor, Mazandaran
province in 2021.

Material and Methods: This research is practical in terms of its purpose, and descriptive-
correlation survey in terms of the way of conducting the research. The data collection tool was a
researcher-made questionnaire that was distributed among 384 customers of food stores in the
city of Noor by available sampling method. The reliability of the questionnaire was confirmed
through three measures of factor loadings, Cronbach's alpha and composite reliability, and its
validity was confirmed through convergent validity and divergent validity. Structural equation
method was used in this research.

Results: The model estimation results showed that the research model had moderate predictive
power, so that the independent variables together could explain 37.7% of consumer behavior
changes. In this regard, legal information with a path coefficient of 0.55, environmental
information with a path coefficient of 0.33, and marketing information with a path coefficient of
0.275 respectively have had the most positive and significant impact on consumer purchasing
behavior. The path coefficient calculation of 0.097 did not show a significant relationship
between nutritional information and the buying behavior of customers.

Conclusion: The findings of the research showed that the types of packaging information are
effective on the behavior and preferences of consumers; also, marketing information has a
positive and significant effect on consumer buying behavior. It is suggested that in order to
attract more attention of consumers, the information related to the storage conditions of the
products should be made available clearly and completely.
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Table 2. Descriptive statistics related to the marketing information component of dairy product packaging
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Table 3. Descriptive statistics of the component of consumer buying behavior
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: Sl = —— — oAiS B s by 3l i
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Table 4. Kolmogorov-Smirnov test in order to check the assumption of normality of research variables
Significant level (g,l> sz glaw Z Statistic z lie Variable e
0.000 3.197 Legal-mandatory information (¢,lal - Sgl8 cleMb|

0.001 2.016 Marketing information _ob,l5L cleMb
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Table 5. Values of the factor loadings of the questions of the research variables

Factor load Ll )i Question Jlz. component 4al3e
0.751 ) ) ) ) o ¥ game 33 Gl Jpaze )l ol
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0.907 s SV gasme (G i 59y CELo (gpw g Sl gy o )lad g ¢
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0.865 Qs 53 Y s (Shisdin (59 Cublige O)l3g Sl )l pe s Wlan 20 &
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0.765 ) SVgame 3y 3 ) 138 Slge eyl (e pllas dolialsS .
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0.737 G S gaasme (g Ay (55 sLaBil 5 Mg )l 3 g
act of the seeing the date of production and expiration on the packaging of products in the purchase ] o
0.708 o L3 p Jyaze oxijle <S5 el Cuy) %E-
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0.746 o . . . A i B gy —oAls G Sl
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1- Cronbach Alpha coefficient 2- Composite Reliability (CR)
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Table 6. Calculation of Cronbach's alpha coefficient, composite reliability and convergent validity

AVE CR CA Component 4al3e
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0.913 0.927 0.913 Nutritional information  gla,iss cileMbl

0.643 0.900 0.861 Consumer behavior o.S'Cé yas s,
Source: research findings Geos sl s le

kb polie (i ple opl g3 badl, gilas e e aul
Ol e ) (osle 1o AVE ol )ia) G ple (Lol
sebar (500 Glaojlo b ojlu s (o (Stues clpd)
laojle oSy (2lg) (99 JoB B ggd9e (oS o
IS polie Solpl 1S Hoba aad e oL
A 5l it S sl puiite 1 Sy (sl yo8 e slajlins
e gpepl )l cwl odd (s wlil 5 Ol
28 10b 1) Glagh Jde 2lg) 5 (bl Candg dgslio

sohaiods 39 o odalia ji (V) Jouo ) &S ysbylen
5 b oMl S5V = [iyod o il 511,55 (g homiw
Sloyiie) Jao gloojls (Stwwenr i ) o
b (Siarer Jilio 3 095 & bgype slajadls b (g
P Bk 1 ool g e dulie Juo o3 slaojls
bojlo G (Siwwed calps lie L oojle »AVE
g bgrye (o asls b baojle as ol wyl o coavday
Joe cuslie (gl)Sly (alyy sl ansly gpuie (Sen

S =ysd by 1515 lgy Lo e yile =V Jai>

Table 7. The matrix of divergent validity assessment by Fornell-Larcker method
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Source:  research  finding

AP ool Jl 2 amsle VRS Jlimo jlade 5l 555
).) ) .))99 LSLD):‘.““‘ ﬁL;J .))9A gi: :'-)> LY a5 ;4.6/
kol e a5 adls ol 23,5 e aub Lol s
Cal a0l pune Jao )3 1yg)0 (158 sl piie (b))
1)‘05)3 O?J&n dl.zﬁ.i;;o LSI)'.’ AR ) Y e IPY ),{.)l.s.;o P
2 ol 0dd Lpogl (s g lawgie oyl bB i
9039 50y55 p lawgle (o iy )38 5l Jae S g 0
e Olyass Joyd YYIY Slaiwsly v b Jatue (sl pusio

Geios gl i3
3 o PLS pgy 5 odls el pisyssdl b (ssllas
ook BLe Jho (iln s pSojlal sladre bl
bily) csslidlo Juo (35ln 53 2S00 S8 ey 2590
OgSe sbysie g (o) Jitwe (9o Glaypsie o
Joo cnl > XS e )3 g 3y9e (l5009y3) Aty
oasls dvalues (g)b gz colps adls jl Cuipa
{Q7) Jre iy @88 asls g (RY) s o
oot gl Jlxe cp ool Tyl Lol oads ol
Sy Jee ylpl i cwl Joo p» bojl o dal,
Gl odd odby ol (V) U ot lds (6,505l
olad & bgyyo T oylol ppolie 355 o oanlite 45 ysbolan


http://dx.doi.org/10.61186/ame.1.2.51
http://efs.sanru.ac.ir/article-1-40-en.html

[ Downloaded from efs.sanru.ac.ir on 2025-06-12 ]

[ DOI: 10.61186/ame.1.2.51 ]

ol Lole 5 @S s |y o i Dl (o glme csime g

EGH2 EGH3 EGH4 EGH5

X

EGHE

7

EGH7 EGH8 EGH1

32252 19617
90.800 58.617 28452 < 30199 35173 24,908

\\\\

£B1
(£ 5151
mzz\ & Slelsl
wgls o
B3 5545 el
‘,__h)ﬁﬁ"—
= 5465/ 3.042
5103
s | il i Sl
'
£B6
7472
EMZ1
EmMZ2
EMZ3

byzs wleilsl
wllais)

///4@\\

1 a il Ole

/

31.795'25.230 53,534 324g2 Fre “‘172 22466 32,195 63.260

!

ETS

RM3

1305

\.\,

(t- values) )bw ol po Sl o Gl Jae =Y IS
Figure 2. The research model in the case of significant coefficients (t-values)
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